


Canadian consumers have active lifestyles, spending more than half of
their time outside of the home. OOH advertising provides a continuous
brand connection with consumers throughout the day where they shop,
commute, work, play, socialize and stay in shape.
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to purchase.

in brand metrics, attendance at events, product sampling, website
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OMAC is responsible for promoting the bene ts and effectiveness of out-of-home
s /[/( CAN INMUENCE SHOPPERS BUYING DECIS heda$o @wertisdismn®allvierising agencies. OMAC seeks to develop and
implement new initiatives that serve as a resource to the industry and increase

understanding of out-of-home media.
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For more ideas on how OOH can help you achieve a powerful presence in the
marketplace and maximize your advertising investment, please contact OMAC:

Rosanne Caron
President
rcaron@omaccanada.ca
416.968.3435 x108

www.omaccanada.ca

Jacqueline Demchuk

Marketing and Communications Director
jdemchuk@omaccanada.ca
416.968.3435 x107

Posters

Large Format Digital Signs
Spectaculars and Superboards
Wall Murals and Banners
Superstructures

Street Level

x
Bus Shelters
Columns ana Kiosks
Bike Racks
Bus Benchies
Litter and Recycling Bins
J

College and University Campuses
Restaurants

Bars and Nightclubs

Health and Fitness Clubs

Of ce Elevator Screens

Shopping Malls \_

Airport - interior
Of ce Parking
Medical Clinics
Hospitals

Golf Courses
Stadiums

Retail Stores

Transit

Buses and Strestcars

Airports - Exterior

Subways and Light Rail Transit
Ferries

CONSUMER
CONNECTION
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