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About OMAC

Strengths:

Strengths:

Strengths: Strengths:

Posters
Large Format Digital Signs
Spectaculars and Superboards
Wall Murals and Banners
Superstructures

College and University Campuses
Restaurants
Bars and Nightclubs
Health and Fitness Clubs
Office Elevator Screens
Shopping Malls
Airport - Interior
Office Parking
Medical Clinics
Hospitals
Golf Courses
Stadiums
Retail Stores

Street Level

Bus Shelters
Columns and Kiosks
Bike Racks
Bus Benches
Litter and Recycling Bins

Transit

Buses and Streetcars
Airports - Exterior
Subways and Light Rail Transit
Ferries

OMAC is responsible for promoting the benefits and effectiveness of out-of-home 
media to advertisers and advertising agencies. OMAC seeks to develop and 
implement new initiatives that serve as a resource to the industry and increase 
understanding of out-of-home media.

Rosanne Caron
President
rcaron@omaccanada.ca
416.968.3435 x108

Jacqueline Demchuk
Marketing and Communications Director
jdemchuk@omaccanada.ca
416.968.3435 x107

For more ideas on how OOH can help you achieve a powerful presence in the 
marketplace and maximize your advertising investment, please contact OMAC:

www.omaccanada.ca

•	 Billboards combine large format dominance
	 with strong market coverage providing 
	 an ideal opportunity to be both strategic 
	 and impactful
•	 Digital screens offer static and full motion 
	 video with the ability to change messaging 
	 immediately and often
•	 Murals, space extensions and special 
	 effects generate wow factor impressions
•	 Located on key arterial routes and busy 
	 urban	 streets in all major markets

•	 Allows the advertiser to target by consumer
	 lifestyle, behaviour and environment
•	 Strategically located in highly visible 
	 locations within the venue 
•	 Offers location specific media integration,
	 experiential marketing and sampling 
	 opportunities
•	 Digital and static products are available 
	 and some are audio enabled 

•	 Allows geo-demographic and specific 
	 route targeting
•	 Provides penetration into local neighbourhoods 
•	 Engages consumers through interactive displays 
	 and mobile marketing
•	 Special effects and enhancements are available 
	 through the use of extensions and vinyl 
	 decaling that allow the advertiser additional 
	 creativity and tactical messaging opportunities

•	 Allows the advertiser to reach the highly 
	 mobile and hard-to-reach urban commuter 
•	 Digital products offer new opportunities 
	 to create compelling, engaging and 
	 interactive consumer experiences
•	 Positioned at direct lines of sight with car
	 drivers, passengers and transit patrons
•	 Transit can deliver mass reach and 
	 effective geo-demographic targeting of 
	 select user groups

24/7
24/7

Billboards 

24/7 24/7

Consumer Connection 24/7

Canadian consumers have active lifestyles, spending more than half of 
their time outside of the home.  OOH advertising provides a continuous 
brand connection with consumers throughout the day where they shop, 
commute, work, play, socialize and stay in shape.

• 	Unlike other media, OOH cannot be time-shifted or turned off.  

• 	OOH can deliver a mass audience or be strategically purchased to 
	 engage with a specific target group.

• 	OOH can influence shoppers’ buying decisions on the path 
	 to purchase.

• 	OOH’s return on investment can be measured by sales lift, changes 
	 in brand metrics, attendance at events, product sampling, website 
	 visits and response to text and coupon offers. 
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